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I. Executive Summary - Chinese Stone Market*:
We have illustrated our research graphically illustrate the great potential of China for Developing world natural stone companies who would like to benefit from the China’s unprecedented growth. The brief highlights of the Chinese Natural Stone Market are as follows:
i. Import volume estimated to reach USD 800 million in 2006. It is already to exceed 600 million in 2004.

ii. China is the world’s largest stone consuming nation with 11% of world’s total consumption with a prorated value approximately USD 3.9 billion.

iii. Exports volume estimated to reach USD 2 billion in 2006. China will continue to be the processing center of natural stone for the world.

iv. There is a great opportunity to benefit from the unprecedented growth of China due to 2008 Beijing Olympic Games and the $40 billion construction budget.
i. During 2004-2006, excluding the rest of the country only in Beijing and Shanghai 5 million square meters of premium office space and close to 30,000 high end residential units will be built.

ii. A total of 37 gymnasiums and stadiums 59 sports grounds to be built. 

iii. The number of hotels will increase by 500 to 800 during the same time.

v. Due to the cheap labor and higher but declining import duty on finished stone products, China will increasingly continue to import raw materials in the form of blocks. Import duty on blocks has been already decreased to 1%. 
vi. There are over 15 stone processing regions in China. Among all, Xiamen approximately accounts for 70% of the transaction volume. Xiamen is also the world’s largest stone base
i. Close 4,000 stone processing factories and over 500 trading companies

ii. 221 companies with importing and 426 companies exporting capability.

vii. Most importantly, Developing country natural stone exporters need to focus on selling their products to Xiamen processors and enjoy the benefits of an economic entry point and the largest coverage of the Mainland markets.
viii. For Developing country quarries, China is a great market to sell block production, generate revenues and reinvest them in cut-to-size capability to access to US and EU markets

II. Introduction: 
It is true that with its seemingly unlimited cheap labor China has scared many countries all around the world. But it is also true that it made numerous countries, which were smart enough capitalize on the growth of the Red Dragon are much richer. It will be fair to say, most of the Asian economies are growing because of China
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On the other hand, China is not an easy place to do business because of the huge economical, cultural and language differences between one region to another. For example, the local language of Beijing and Shanghai are almost like French and German to each other. However, insightful and timely information and localized approach in China will be few of the tools which will assist those who also would like to capitalize on China’s growth.
III. Overview of the Chinese Stone Market

i. Size of the Chinese Natural Stone Market: 
With 11% of the world’s natural stone consumption China has ranked the highest total user of stone with 81.5 million square meters amounting to USD 3.9 billion (Calculated as “Production – Exports + Imports”) 
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ii. Chinese Stone Industry Snap Shot (USD millions)
	 
	2003
	2002

	Exports
	
	

	Volume
	$1,365
	$1,142

	Tons
	                     9.7 
	                         9.6 

	Average Price
	$140
	$119

	
	
	

	Imports
	
	

	Volume
	$583
	$446

	Tons
	3.4
	2.8

	Average Price
	$172
	$174

	 
	 
	 


iii. Experts forecast if the stone products’ structural adjustment is maintained and strengthened continuously, the stone exports of China will reach US$ 2 billion, and imports will reach US$ 800 million up to 2006
IV. Main drivers of natural stone consumption and imports in China: 
Timely access to the Chinese natural stone market requires the thorough understanding of industry’s growth drivers.
i. 2008 Beijing Olympics:

	New residential and office space construction during 2004-2006:

In Beijing 3 million square meters of office area and 12,000 high end residential units 
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	In Shanghai 2 million square meters of office area and 14,200 new high end residential units.
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	New Infrastructure Construction and Hotels: 
China will invest $33.82 billion in projects for the 2008 Olympic Games, of which $21.74 billion will be put into infrastructure. China needs to build a total of 37 gymnasiums and stadiums 59 sports grounds. In addition the number of hotels will increase by 500 to 800 during the prior to the Olympics.


ii. “Go West” Policy: 
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Currently, it is the first priority of the Chinese government to duplicate the economic success of the coastal cities such as Shanghai and Guangzhou, in the less developed West part of the country (mostly grey areas). As the first part of the policy China is already scheduled to construct six new airports. “Go West” policy should bring much more impact to the whole construction industry, thus to the stone consumption.
iii. Accession to World Trade Organization (“WTO”): 
As a part of China’s commitment to WTO, average import duties on the industrial products will be lowered from current 14.8% to 8.9% in 2005. The current 24% import duty on the finished stone imports from Turkey is expected to go down to 10% during the same time thus making imports more attractive to Chinese buyers.
V. The largest stone capital of the world, Xiamen (In Fujian Province):

i. Xiamen’s importance in China and in the World is unchallenged as transaction volume of Xiamen represents close to 70% of the whole Chinese natural stone market. Xiamen has the 5th largest sea port in China and 36th in the world while being the leader in the stone industry with over 5 million tons of import & export volume
ii. Xiamen has access to over 220 stone manufacturers importing from all over the world and over 4,000 factories
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	2002 Xiamen Stone Imports (included these larger than USD 4 million)

 

	Country
	Import Value ($mn)
	% of Total
	

	India
	                             71.11 
	34.12%
	

	Brazil
	                             22.86 
	10.97%
	

	Egypt
	                             20.35 
	9.76%
	

	Turkey
	                             14.38 
	6.90%
	

	South Africa
	                             11.37 
	5.46%
	

	Italy
	                             11.19 
	5.37%
	

	Greece
	                             10.35 
	4.97%
	

	Finland
	                               8.77 
	4.21%
	

	Spain
	                               8.65 
	4.15%
	

	Norway
	                               7.54 
	3.62%
	

	USA
	                               6.58 
	3.16%
	

	Iran
	                               4.12 
	1.98%
	

	
	
	
	


iii. Xiamen has over 420 companies exporting to mostly to the developed countries and close 100 countries in total.
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iv. Other stone producing centers of China are Yunfu, Fujian, Shuitou, Tongan, Dalian, Shanghai, Fuzhou, Laizhou, Datong, Linkou, Hong Kong, Taipei account rest of the stone processing volume.

Profile of Globe Stone Corporation and its Chinese Partner, Trihappiness Stone Logistics Co. Ltd.
Globe Stone Corporation of Hong Kong and Trihappiness Stone Logistics Co. has entered in partnership to provide a centralized access point to the world’s largest raw materials market from their base in Xiamen. With over 10 years of experience in importing blocks to Mainland market, we have the largest access to all Mainland imported stone buyers and Asian buyer’s of non-Chinese Stone. We continuously target to introduce new stones to the Mainland and Asian markets with our strong relationships with reputable foreign firms who own their own quarries of the highly desired colors in Asia. With only one centralized relationship in Asia, foreign companies can continuously promote their materials via our dedicated resources. To owners of such quarries, we propose to be their highest value added partner in the providing the largest access to Asian buyers with:
i. Dedicated sales and marketing force of specialized in imported natural stone products and dedicated coverage of all Fujian processors as well as east cost development companies in Beijing, Shanghai and other coastal cities.

ii. Over 10 local sales persons cover more than 1,000 Mainland buyers all over China as well as in other block importing countries in Asia.

iii. Warehouse of largest imported materials in China at Company’s Trading Center in Xiamen.
iv. Average stock carried is 300,000 tons with close to 2 million ton annual trading activity

v. All related logistics services importing, unloading, storage, uploading
vi. Ease of communication and coordination with foreign companies via our local partners who are also located in the exporting country. Ability to transact on ex-quarry via our local partners.

We are well positioned and have ample resources to provide one-stop coverage for all China and Asia. With no additional investment requirement from quarries, we provide continous sales-marketing, and market intelligence for Asian demand for natural stone products. 
We strongly believe we provide great value for foreign quarry owners. In this regard, we also would like to ensure our success by working with the top producers in every country. We work with the most reputable companies who own their own quarries of most desired colors. We introduce truly unique foreign stones to Asian markets and for the more commonly available stones, we target to only work with the top names in the exporting country.

We are currently in the process of launching our new website at www.nsnx.com (Natural Stone Network Exchange) from where we provide a centralized platform for access to our offerings, promotions and as well as online customer relationship management platform. Coupled with our strong local sales and marketing muscle our cutting edge online platform will be further promote the sales of foreign quarries products in Asia.
* Data derived from the Stone Report, Chinese Customs figures as of 2003 and Economist Intelligence Unit

